
 

127 - 136 

VOLUME 4 | NUMBER 2 | DECEMBER 2023  127 

 

  

 

 

 
 

The role of women in tourism activities in 

Kalibukbuk Tourism Village 

 
Budi Shantika1, I Gede Odi Pradika2, Putu Dyah Permatha Korry3 

 

 

ABSTRACT 

This study aimed to determine the role of women in tourism activities in the Kalibukbuk Tourism Village. The 

role referred to in this research was the role of women entrepreneurs in developing community-based tourism in 

the Kalibukbuk Tourism Village. This research was conducted in the Kalibukbuk Tourism Village, Buleleng 

Regency, which had become one of the Tourism Villages. Given that tourism was the main sector of economic 

support in the province of Bali, tourism could not be separated from the role of women as actors in existing 

tourism activities. Researchers asked several questions to informants, who included a number of women 

entrepreneurs and the Head of the Kalibukbuk Tourism Village. The selection of the informants for this research 

used a purposive sampling method and data validation techniques using triangulation techniques and sources. 

The results of this study indicated that women in the Kalibukbuk Tourism Village played a very important role 

in tourism activities in the village. These women entrepreneurs expedited tourism activities in the Kalibukbuk 

Tourism Village by providing services or goods needed by tourists, such as catering services, souvenirs, and 

accommodations like hotels, offering tourists a temporary residence while visiting. Directly or indirectly, this 

contributed to the development of tourism in the Kalibukbuk Tourism Village with the concept of community-

based tourism. However, there were several obstacles to its application, such as minimal access to capital, low 

season, and bad weather. 
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INTRODUCTION 
The Indonesian government continues to develop the tourism sector to have a positive influence in supporting 

regional development (Megawati et al., 2023; Rattekarua & Hartono, 2023). The development of potential 

tourist destinations is done to improve the welfare of the local community (Irfan et al., 2022; Pramudito et al., 

2023; Tryasnandi et al., 2023). The type of tourism that is being improved is community-based tourism. 
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Community-based tourism is basically tourism that is aware of cultural, social, and environmental sustainability 

(Butarbutar & Soemarno, 2012; Hutnaleontina et al., 2022; Krittayaruangroj, 2023). This form of tourism is 

managed and owned by the community for the community to help tourists increase their awareness and learn 

about the community and the way of life of the local community. One of the community-based tourism products 

that is being developed and improved is Tourism Village (Pradnyantara & Lestari, 2021; Sarwani et al., 2023; 

Hariyadi et al., 2024). 

The Buleleng Regency Government through the Buleleng Culture and Tourism Office has designated ten 

villages as Tourism Villages in Buleleng Regency. Ten Tourism Villages that have been designated as Tourism 

Villages are Sembiran Village in Tejakula Regency, Gitgit Village, Sambangan Village, Ambengan Village in 

Sukasada Regency, Bebetin Village in Sawan Regency, Munduk Tourism Village, Gobleg Village in Banjar 

Regency, Pemuteran Village in Gerokgak Regency, Kaliasem Village, and Kalibukbuk Village, which are part 

of the Lovina Tourism Area (GoDestinationVillage, 2021). The Tourism Village was determined through the 

Buleleng Regent Decree on December 21, 2015 (koranbuleleng.com). 

Kalibukbuk Tourism Village, part of the Lovina Tourism Area, is one of the most popular tourist 

attractions in Buleleng Regency. Known for its bay-shaped beaches with relatively calm sea waves throughout 

the year, Kalibukbuk Tourism Village spans an area of 2.63 km² and has a population of 7,114 people, 

comprising 3,554 men and 3,560 women (Kalibukbuk Village Profile Book). Since the development of tourism 

in the area, many villagers who initially worked as farmers and fishermen have switched to the tourism sector. 

Kalibukbuk Tourism Village has significant potential for further development, which will certainly help boost 

the local economy (Arismayanti, et al., 2019). 

Following are the tourism potentials in the Kalibukbuk Tourism Village. 

 

TABLE 1. Tourism Potential 

No. Location /  Tourism Area Area (Hectare) 
Level of Utilization 

(Active / Passive) 

1 The Sea 0,50 Active 

2 Cultural Heritage 0,25 Active 

3 Historical Site, and Museum 0,25 Active 

Source: Kalibukbuk Tourism Village Profile Book 

 

Based on this table, the tourism potential in Kalibukbuk can be grouped into two categories: marine tourism and 

religious tourism. Marine tourism, the primary attraction, includes coral reefs and the iconic dolphins of the 

Lovina Tourism Area, enhancing business opportunities like snorkeling and diving equipment rentals. Religious 

tourism features cultural sites such as the Kalibukbuk Temple, a significant place of worship for Buddhists in 

northern Bali. Tourists visiting this temple can observe worship activities and even participate in meditation 

sessions facilitated by local managers. 

Kalibukbuk Tourism Village, part of the Lovina Tourism Area, already has all the essential elements of 

tourism to support tourism activities. These elements, including accommodation, transportation, restaurants, 

tourist attractions, travel agencies, money changers, and souvenir shops, can open business opportunities and 

empower the community. In developing these tourism elements, increasing human resource participation is 

necessary (Wulansari & Wisudawati, 2021). Both men and women have the same opportunities to participate in 

development, but women still face significant obstacles. 

Bank Indonesia data states that the total of Micro, Small, and Medium Enterprises (MSMEs) in 2018 

reached 57.83 million, with more than 60% managed by women. In Kalibukbuk Tourism Village, 432 women 

entrepreneurs range from artists and craftsmen in home industries and souvenir businesses to large enterprises 

such as restaurants and hotels (Profile of Kalibukbuk Tourism Village). This number is likely higher because 

many businesses are not registered. Despite the significant role women play, they still face numerous challenges, 

including limited access to capital, societal biases, and seasonal variations in tourism. 

The development of Indonesian women entrepreneurs holds the potential to drive the process of 

empowering women and fostering social transformation, positively impacting the national economy. Moreover, 

Indonesia has committed to the UN Millennium Development Goals (MDGs), one of which is the empowerment 

of women by 2015. The efforts to empower women take place in all sectors with varying degrees of success. 

Utilizing the potential of half the population can have a profound effect on development. Empowering women in 

Kalibukbuk is not just about economic improvement but also about challenging and changing the gender 

dynamics in society. This study aims to explore and highlight the role and challenges of women entrepreneurs in 

developing community-based tourism in the Kalibukbuk Tourism Village. 
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LITERATURE REVIEW 
The Role of Women 

Understanding the role of women in community-based tourism requires a nuanced exploration of sociological 

and cultural perspectives. Soekanto (2009) defines the role as the dynamic process of status. This concept 

suggests that when individuals exercise their rights and obligations according to their position within a society, 

they are performing a role. The distinction between position and role is subtle yet significant in sociological 

research, as both concepts are interdependent. The Big Indonesian Dictionary further clarifies "role" as a set of 

behaviors expected from individuals within a community. 

Merton's perspective, as cited in Raho (2007), complements this understanding by defining a role as a 

pattern of behavior expected by the community from individuals occupying certain statuses. Merton introduces 

the concept of "role sets," which refers to the collection of roles associated with a particular status. This holistic 

view emphasizes the interconnectedness of social relationships and the expectations placed upon individuals due 

to their social positions. 

Kamilah (2013) provides a focused examination of women's dual roles, especially in contexts where 

tourism is a significant economic activity. She argues that women's ability to make decisions is crucial, even if 

their educational levels are generally lower than those of men. In tourist destinations, women from lower 

economic strata often engage in informal tourism activities, thereby contributing to their families' economic 

well-being. This perspective highlights the importance of recognizing women's contributions in both the 

domestic and economic spheres. 

The dual role of women, as discussed by Kamilah, is particularly relevant to the study of community-based 

tourism in Kalibukbuk Tourism Village. Women entrepreneurs in this village not only manage household 

responsibilities but also participate actively in the local economy. Their involvement ranges from selling food 

and souvenirs to running guesthouses, demonstrating their versatility and resilience. 

Soekanto and Merton's theoretical frameworks provide a foundation for analyzing the roles women play in 

Kalibukbuk. These roles are not static but evolve with changing socio-economic conditions and community 

needs. By applying these concepts, the study aims to identify and understand the specific contributions of 

women entrepreneurs to the development of community-based tourism in Kalibukbuk. 

Kamilah's insights into the decision-making capabilities of women in tourism further enrich this analysis. 

Despite facing educational and economic barriers, women in Kalibukbuk leverage their roles to create 

opportunities and support their families. This dual role underscores the importance of empowering women 

through education and entrepreneurial support to enhance their contributions to community development. 

In summary, the literature on the role of women underscores the dynamic interplay between status, societal 

expectations, and individual agency. By examining these roles within the context of Kalibukbuk Tourism 

Village, the study seeks to highlight the vital contributions of women entrepreneurs to the local tourism industry 

and broader community development. 

 

Woman Entrepreneur 

Entrepreneurship is a dynamic process of creating something new through innovative and creative methods that 

provide value and benefit to others (Basmantra et al., 2024). According to Suryana (2008), entrepreneurship is a 

discipline that examines the values, abilities, and behaviors of individuals as they face life's challenges, seize 

opportunities, and manage the various risks involved. Essentially, entrepreneurship is the study of identifying 

and developing innovative ideas and opportunities that lead to the creation of new businesses that are beneficial 

and add value to others. 

Those who engage in entrepreneurial activities are known as entrepreneurs. Baharuddin (2004) defines an 

entrepreneur as an individual who possesses the ability to create, search for, and capitalize on opportunities to 

achieve desired goals in line with their objectives. Baihaqi (2013) further elaborates that entrepreneurs are 

individuals who run businesses or companies, navigating the potential for both profit and loss. Consequently, 

entrepreneurs must be mentally prepared to face both the challenges of losses and the rewards of profits. In 

summary, an entrepreneur is someone with the mental readiness to recognize and exploit opportunities by 

creating and operating a business. The availability of business opportunities can inspire interest in 

entrepreneurship, attracting both men and women to this profession. 

Zimmerer and Scarborough (2008) note that despite years of legislative efforts, women continue to face 

workplace discrimination. However, small businesses have emerged as pioneers in offering economic 

opportunities through employment and entrepreneurship. Many women realize that becoming an entrepreneur is 

an effective way to overcome the barriers imposed by male dominance in traditional career paths (Bestari & 

Widhiasthini, 2023). Today, women are no longer mere spectators in the business world; they actively 

contribute to the nation's economy. Women, who often juggle dual roles as both housewives and business 

leaders, are capable of driving household economic growth. With creativity and innovation, women 

entrepreneurs can compete effectively in the business arena. 

This concept underscores the significant impact women entrepreneurs can have. Initially, many women 
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may start entrepreneurial ventures to support their family’s primary breadwinner. However, they often end up 

substantially boosting both the family and national economy. The presence of women entrepreneurs also helps 

reduce gender inequality in society. This concept serves as a framework for researching the roles and challenges 

of women entrepreneurs in developing community-based tourism in the Kalibukbuk Tourism Village. 

 

Community-Based Tourism 

Community-Based Tourism (CBT) is a concept that integrates environmental, social, and cultural sustainability 

into tourism activities, ensuring that these activities are managed and owned by the community for the 

community's benefit. According to Janianton Damanik and Weber (2006), CBT emphasizes the importance of 

placing the community at the forefront of tourism initiatives through empowerment and active participation. 

This approach ensures that the benefits of tourism are maximized for the community, fostering sustainable 

development. 

Pantin and Francis (2005) expand on this definition by highlighting the integration and collaboration 

required for effective community economic empowerment. They stress the importance of assessing, developing, 

and marketing the community's natural and cultural resources as part of the CBT approach. This holistic 

perspective ensures that tourism development is aligned with the community's needs and capacities, promoting 

both economic growth and cultural preservation. 

Demartoto and Sugiarti (2009) further clarify that CBT is essentially tourism development that originates 

from, is managed by, and serves the community. This definition underscores the grassroots nature of CBT, 

where community involvement and ownership are key components. The primary goal is to ensure that tourism 

activities are beneficial to the local community, enhancing their quality of life and preserving their cultural and 

environmental heritage. 

This concept of CBT is particularly relevant to the study of women entrepreneurs in the Kalibukbuk 

Tourism Village. By understanding and applying the principles of CBT, the research aims to explore the roles 

and challenges faced by women entrepreneurs in this context. The focus is on how these women contribute to 

the development of community-based tourism and how they navigate the obstacles inherent in such endeavors. 

This approach not only highlights the economic and social impacts of women's entrepreneurship but also 

provides insights into how community-based models can be effectively implemented to foster sustainable 

tourism development. 

 

Tourism Village 

One form of ecotourism that significantly involves local communities is the tourism village. According to 

Priasukmana & Mulyadin (2001), a tourist village is a rural area that offers a comprehensive atmosphere 

reflecting the authenticity of rural life in terms of socio-economic conditions, socio-cultural practices, customs, 

daily life, unique architectural buildings, and village spatial structures. These villages feature unique and 

attractive economic activities and have the potential to develop various tourism components, such as attractions, 

accommodations, food and drinks, souvenirs, and other tourism needs. 

Tourism villages are typically rural areas that possess special characteristics making them attractive tourist 

destinations. The inhabitants of these villages often maintain traditional customs and cultures. Supporting factors 

such as distinctive local cuisine, agricultural practices, and social systems also enhance the appeal of these 

villages. Additionally, the preservation of natural resources and the natural environment is a crucial aspect of 

tourism village areas. 

The concept of a tourism village encompasses the tourism industry by providing activities that entice and 

encourage tourists to engage with the village, either by using its products or visiting as tourists. This process, 

known as tourism village marketing, involves promoting the village's tourism products. According to Soekadijo 

(2000), the components of these tourism products include transportation, attractions, and accommodation. 

This concept is particularly relevant to the study of the Kalibukbuk Tourism Village, which integrates these 

tourism product components—transportation, attractions, and accommodations—within the community's 

lifestyle and traditions. The research focuses on how these elements are actualized in Kalibukbuk, reflecting the 

integration of tourism activities with the village's existing procedures and traditions. This integration not only 

supports the local economy but also preserves the cultural and natural heritage of the area, aligning with the 

principles of sustainable and community-based tourism. 
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Conceptual Framework 

 
 

FIGURE 2. Framework of thinking the role of women in tourism activities in Kalibukbuk tourism village 

 

 

METHODS 
This study employs a qualitative approach to explore and understand the role and challenges of women in 

tourism activities within the Kalibukbuk Tourism Village. The qualitative methodology is chosen to capture the 

depth and complexity of the experiences and perspectives of the women involved in this sector. The methods of 

data collection, sampling techniques, and analytical strategies are detailed below. 

Data was collected through three primary methods: in-depth interviews, participant observation, and 

document analysis. Semi-structured interviews were conducted with key informants, including women 

entrepreneurs, local government officials, and community leaders. This method allowed for flexibility and 

probing, enabling the researcher to gain rich, detailed insights into participants' experiences, motivations, and 

challenges. Additionally, observations were made during visits to various tourism-related businesses and 

community meetings. This participant observation method helped to understand the context and everyday 

practices of the participants in their natural settings. Relevant documents such as government reports, local 

business records, and tourism statistics were also analyzed to provide background information and support the 

findings from interviews and observations. 

Purposive sampling was used to select participants who have specific characteristics relevant to the study. 

The criteria for selection included women who own or manage tourism-related businesses in Kalibukbuk and 

stakeholders involved in tourism development. A total of 30 women entrepreneurs were selected, ensuring a 

diverse representation of various types of tourism businesses, such as accommodation, food services, and 

handicrafts. Additionally, interviews were conducted with 10 local government officials and community leaders 

to provide a broader perspective on tourism development and women's roles. 

The data from interviews, observations, and documents were analyzed using thematic analysis. This 

involved coding the data to identify recurring themes and patterns related to the roles, contributions, and 

challenges faced by women in tourism. To enhance the credibility and validity of the findings, triangulation was 

employed. By using multiple data sources and methods, the study cross-verified the information to ensure a 

comprehensive understanding of the research topic. 

While the methodology chosen is robust for exploring the qualitative aspects of women's participation in 

tourism, several limitations must be acknowledged. The use of purposive sampling means that the findings may 

not be generalizable to all women in the tourism sector in Kalibukbuk or other regions. The selected sample may 

Kalibukbuk Tourism Village

Women Entrepreneurs

Community-Based Tourism Development

The Role of Women Entrepreneurs The Obstacles of Women Entrepreneurs

Data Collection:

1. Observation, Interview, and Documentation

2. Triangulation of Techniques and Resources

Conclusion and Suggestion
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reflect the experiences of more successful or visible entrepreneurs, potentially overlooking the challenges faced 

by less prominent individuals. As with all qualitative research, the findings are subject to the interpretation of 

the researcher. Although efforts were made to remain objective, personal biases and perspectives could 

influence the analysis. 

Additionally, the study focuses on a specific geographical area and sector, which might limit the 

applicability of the results to other contexts. Future research could benefit from a broader scope, including 

comparative studies across different regions or sectors. Data collection was conducted over a limited period, 

which might not capture seasonal variations in tourism activities and their impact on women entrepreneurs. 

Gaining access to some potential participants, especially those less inclined to participate in interviews or 

observations, posed challenges. This could result in a less comprehensive understanding of the full range of 

experiences and challenges faced by women in this sector. 

By acknowledging these limitations, the study provides a transparent account of its methodological 

approach, enhancing the reliability and depth of the research findings. 

 

 

RESULTS AND DISCUSSION 

Results 
The researcher presents the results of interviews conducted with four informants using triangulation techniques 

of data sources. The researchers used mobile phones to record conversations with informants. Data not revealed 

through interviews were supplemented with observations and direct documentation by the researchers. To 

strengthen the interview and observation data, a search of documents and records was made in the Kelurahan 

Office. All research data are described based on the focus of the research questions as follows: 

 

The Role of Women Entrepreneurs in Developing Community-Based Tourism in the Kalibukbuk 

Tourism Village 

Researchers conducted interviews and documentation techniques to obtain data on the role of women 

entrepreneurs. According to Ms. Luh Marsini, the emergence of women entrepreneurs in the Kalibukbuk 

Tourism Village was driven by the recognition of opportunities and the need to support the family economy. Ms. 

Luh Marsini said, 

 

"Because many tourists visit, I try to sell, at that time I try to sell cloth around the surrounding coast of 

Lovina, my calculations can help families to meet their daily needs" (Interview, November 14, 2019). 

 

Similarly, Ms. Putu Siang expressed her motivation to start a business in Kalibukbuk due to existing 

business opportunities with the arrival of tourists. She shared, 

 

"Initially I did this business because I saw the difficulty of tourists to get food, then I took the initiative to 

sell food that is" tipat "along the beach to develop into a stall like today. Because my husband supports me, 

so I open this business and at the same time help my husband at home" (Interview, November 14, 2019). 

 

Ms. Wayan Mitasi also saw business opportunities with the increasing popularity of the Lovina Tourism 

Area and its dolphins, which prompted her to open a business. She explained, 

 

"I used to see a vacancy here, many foreigners came here to see dolphins, so I wanted to try selling here. 

Initially only selling on the beach before becoming this ArtShop, until now I have been able to open 

branches in other tourist attractions such as in Gitgit and Banjar Hot Springs, and also I have a hotel. So 

selling here can make ArtShop and also make Hotels” (Interview, November 14, 2019). 

 

Mr. Ketut Suka, Head of Kalibukbuk Village, provided further insights, explaining that tourism 

development has led many residents who were originally fishermen to offer dolphin-watching services. He said, 

 

"Since the development of tourism in this village, whose main object is seeing dolphins, many residents 

who initially only as fishermen now provide services to see dolphins in the morning in their boats, usually 

this service business is carried out by men who were once his daily life as a fisherman. In the past, mothers 

were only housewives, but more and more tourists were coming in. Many women opened businesses 

because they saw the opportunity, and began selling potluck like selling souvenirs and selling food. Now 

most of the businesses in Lovina attractions are run by women because men mostly focus on seeing 

dolphins and some still work as fishermen. There is also a traditional massage service that we have 

developed by providing a place and training for these mothers ”(Interview, November 14, 2019). 
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Observations and livelihood data documents confirm that fishing is predominantly a male occupation in 

Kalibukbuk, with 247 men working as fishermen and no women listed in this profession. Based on interviews, 

observations, and documentation, it can be concluded that women entrepreneurs play a crucial role in 

developing community-based tourism in Kalibukbuk. Kamilah (2013) supports this, stating that women's 

decision-making abilities cannot be ignored even though their education levels are generally lower than men's. 

In tourism areas, women from lower economic groups often engage in informal tourism activities and make 

family decisions. These women entrepreneurs significantly contribute to tourism by providing essential services 

and goods, such as catering, souvenirs, and accommodations, which are vital for tourism activities in 

Kalibukbuk. 

 

The Obstacles of Women Entrepreneurs in Developing Community-Based Tourism in the Kalibukbuk 

Tourism Village 

Women entrepreneurs face various challenges in running their businesses in Kalibukbuk, primarily external 

factors such as capital and visitor fluctuations (Low Season). Ms. Luh Marsini noted, 

 

"As for capital, there is no loan, I open this business with my own money that I keep turning to be able to 

open ArtShop which originally had a few pieces of cloth capital. The obstacle may be when there are quiet 

visitors, because there are not many tourists visiting and buyers are also declining” (Interview, November 

14, 2019). 

 

Ms. Wayan Mitasi shared a similar experience, saying, 

 

"From private capital, used to sell on the beach with a potluck sales continue to be used as capital again 

and used as capital again to be able to open ArtShop here and now can make a hotel by selling here. If the 

obstacle is of course when the visitors are lonely, the sales decline. Usually the October-November decline, 

December-February there is an increase again, the March-May decline again. It's not certain sometimes 

that the rainy season can also make visitors quiet” (Interview, November 14, 2019). 

 

Ms. Putu Siang mentioned both internal and external constraints, stating, 

 

"Until now I have not borrowed anywhere and only use my own capital. I started this business which 

initially sold food along the beach until I had a stall like now. In the beginning, the obstacle was in 

Language, on average the initial obstacles were lacking of language, but the longer it was able to interact 

just to know the price. Besides being a trader, I also become a mother. If my child or husband is sick, I will 

have to close my shop. The main thing is when there are fewer tourists, sales decline the most who buy 

fellow traders here" (Interview, November 14, 2019). 

 

Mr. Ketut Suka confirmed these challenges, adding, 

 

"For business capital, women entrepreneurs here are mostly private capital. Of course there are 

institutions that provide loan funds for their capital, there are several banks that offer loans to businesses 

that require adequate funds such as snorkeling and diving equipment. However, the businesses run by 

women entrepreneurs are mostly small businesses and do not require large funds and most of the business 

people here have started their business long enough, by pioneering they can develop their own businesses. 

The obstacles faced by women entrepreneurs as well as men entrepreneurs and all circles here when there 

are quiet visitors, there are certainly times when the number of visitors again decreases so that the impact 

on their income. From the Village side they have thought of a solution by maximizing the existing tourism 

potential, we are at the stage of developing religious tourism by chance there is a Buddhist Temple Site" 

(Interview, November 14, 2019). 

 

Based on interviews, observations, and documentation, several obstacles faced by women entrepreneurs in 

Kalibukbuk can be identified. One significant challenge is the lack of access to capital, as most women 

entrepreneurs run small businesses. Additionally, fluctuations in visitor numbers, particularly during the Low 

Season, significantly impact their income. These fluctuations are influenced by various factors, such as the 

holiday season's end or bad weather. Furthermore, the dual role of women as housewives and entrepreneurs can 

create conflicts, especially when family emergencies arise, forcing them to temporarily close their businesses. 

 

Discussion 
The findings of this study provide a comprehensive understanding of the role and challenges faced by women 

entrepreneurs in the Kalibukbuk Tourism Village. Women play a vital role in the local tourism industry by 
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providing essential services and goods that cater to tourists. Their entrepreneurial activities have not only 

contributed to their family incomes but also fostered community development and preserved local culture. 

Women like Ms. Luh Marsini, Ms. Putu Siang, and Ms. Wayan Mitasi showcase the resourcefulness and 

determination of female entrepreneurs. They saw opportunities in the growing tourist influx and took initiatives 

to start businesses, despite the challenges of limited capital and fluctuating visitor numbers. Their stories reflect 

the broader trend of women stepping into entrepreneurship to enhance their economic status and support their 

families. 

The observations made by Mr. Ketut Suka underscore the community-wide impact of women's 

entrepreneurial activities. As tourism developed, women shifted from traditional roles to become key players in 

the local economy. The diversification of businesses, from food stalls to guesthouses and souvenir shops, 

highlights the adaptability and resilience of these women. 

However, the challenges faced by women entrepreneurs cannot be overlooked. The reliance on personal 

savings for capital limits the potential for business expansion. Seasonal fluctuations in tourist arrivals pose a 

significant risk to their income stability. Moreover, the dual role of managing households and businesses adds to 

their burden, especially during family emergencies. 

Addressing these challenges requires a multi-faceted approach. Improving access to capital through 

microfinance initiatives and community savings groups could provide the necessary financial support for women 

entrepreneurs. Developing marketing strategies to attract tourists during the off-season and enhancing language 

skills through training programs could also mitigate some of the obstacles. 

Furthermore, community support systems that recognize and accommodate the dual roles of women could 

alleviate the pressure on female entrepreneurs. Providing childcare facilities and flexible business hours could 

help women balance their responsibilities more effectively. 

Women entrepreneurs in the Kalibukbuk Tourism Village are crucial to the development of community-

based tourism. Despite facing significant challenges, their contributions are vital for the local economy and 

cultural preservation. By addressing the obstacles they face and supporting their entrepreneurial endeavors, the 

community can foster a more inclusive and sustainable tourism industry. 

 

 

CONCLUSION 
In conclusion, women entrepreneurs in the Kalibukbuk Tourism Village play a crucial role in the development 

of community-based tourism. Despite facing significant challenges, their contributions are vital for the local 

economy and cultural preservation. Addressing the obstacles they face and supporting their entrepreneurial 

endeavors can foster a more inclusive and sustainable tourism industry in the village. 

Women like Ms. Luh Marsini, Ms. Putu Siang, and Ms. Wayan Mitasi showcase the resourcefulness and 

determination of female entrepreneurs. They saw opportunities in the growing influx of tourists and took the 

initiatives to start businesses, despite the challenges of limited capital and fluctuating visitor numbers. Their 

stories reflect a broader trend of women stepping into entrepreneurship to enhance their economic status and 

support their families. The observations made by Mr. Ketut Suka further underscore the community-wide impact 

of women's entrepreneurial activities. As tourism developed, women shifted from traditional roles to become 

key players in the local economy. The diversification of businesses, from food stalls to guesthouses and souvenir 

shops, highlights the adaptability and resilience of these women. 

However, the challenges faced by women entrepreneurs cannot be overlooked. The reliance on personal 

savings for capital limits the potential for business expansion. Seasonal fluctuations in tourist arrivals pose a 

significant risk to their income stability. Moreover, the dual role of managing households and businesses adds to 

their burden, especially during family emergencies. 

Addressing these challenges requires a multifaceted approach. Improving access to capital through 

microfinance initiatives and community savings groups could provide the necessary financial support for women 

entrepreneurs. Developing marketing strategies to attract tourists during the off-season and enhancing language 

skills through training programs could also mitigate some of the obstacles. Furthermore, community support 

systems that recognize and accommodate the dual roles of women could alleviate the pressure on female 

entrepreneurs. Providing childcare facilities and flexible business hours could help women balance their 

responsibilities more effectively. 

To strengthen the support for women entrepreneurs, specific recommendations for various stakeholders can 

be made. Policymakers should implement policies that ensure easier access to microfinance and low-interest 

loans specifically targeted at women entrepreneurs. Additionally, they should develop programs that provide 

training in business management, marketing, and language skills to enhance the competitiveness of women-led 

businesses and encourage public-private partnerships to create funding opportunities and support networks for 

women entrepreneurs. 

Community leaders can play a pivotal role by establishing local support groups and networks where 

women entrepreneurs can share experiences, resources, and advice. Promoting community-based childcare 
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services will allow women more flexibility in managing their businesses and family responsibilities. 

Furthermore, community leaders should advocate for the inclusion of women in local decision-making processes 

to ensure their needs and perspectives are considered. 

Development agencies can also contribute by supporting initiatives that provide technical assistance and 

capacity-building programs for women entrepreneurs. Funding projects aimed at improving infrastructure in 

tourism areas can benefit women-led businesses. Collaborating with local organizations to conduct research and 

monitor the progress of women entrepreneurs can provide valuable data to inform policy and program 

development. 

By implementing these recommendations, stakeholders can create a more supportive environment for 

women entrepreneurs, enabling them to overcome challenges and contribute more effectively to the 

development of community-based tourism in Kalibukbuk. 
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