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ABSTRACT

The research objective to be achieved is the influence of viral marketing, consumer
characteristics, product characteristics to customer trust and online purchasing decisions.

The population of this research were students of Undiknas Denpasar who had been
online purchased and the sample of this research was taken as many as 100 people. This
sample is taken by Accidental Sampling technique. Data analysis using Structured Equation
Model (SEM).

The results of this research indicate that there is a positive and significant influence
between viral marketing, consumer characteristics and product characteristics to customer
trust and online purchasing decisions. Similarly, customer trust has a positive and significant
impact on online purchasing decisions.

Keywords: viral marketing; consumer characteristics; product characteristic; customer
trust; online purchasing decisions

ABSTRAK

Dalam penelitian ini, tujuan yang ingin dicapai adalah untuk mengetahui pengaruh
viral marketing, karakteristik konsumen, karakteristik produk, pada kepercayaan pelanggan
dan keputusan pembelian online.

Populasi penelitian adalah mahasiswa Undiknas Denpasar yang pernah melakukan
pembelian secara online dan sampel penelitian ini diambil sebanyak 100 orang. Sampel ini
diambil dengan teknik Accidental Sampling. Analisa data menggunakan Structured Equation
Model (SEM).

Hasil penelitian ini menunjukkan bahwa terdapat pengaruh positif dan signifikan viral
marketing, karakteristik konsumen dan karakteristik produk terhadap kepercayaan pelanggan
dan keputusan pembelian online. Begitu pula kepercayaan pelanggan berpengaruh positif
dan signifikan terhadap keputusan pembelian online.

Kata kunci: viral marketing; karakteristik konsumen; karakteristik produk;
kepercayaan pelanggan; keputusan pembelian online
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