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ABSTRACT 

This study concerning with the tourism marketing strategy of Three Nusa (Nusa 

Penida, Nusa Lembongan and Nusa Ceningan Island in Bali) to increase visitor through e-

commerce especially using website and social media. The aim of present study was to know 

tourism marketing strategy of Three Nusa through e-commerce especially using website and 

social media to increase the number of tourists visit. This paper uses qualitative technique 

with observation, interview and document study to collect data. Data analysis was carried 

out though data reduction, data display and conclusion and verification.  

The result suggest that most of the tourism companies in Three Nusa use e-commerce 

especially website and social media as promotional and marketing tools to attract tourist to 

visit those tourism object. They argued that tourism marketing strategy using e-commerce 

especially website and social media was more effective than conventional and traditional 

marketing or promotion. In implementing tourism marketing strategy using e-commerce 

especially website and social media to increase tourists visit, tourism companies in Three 

Nusa also try to implement online marketing mix. Those strategies cover product, price, 

place, promotion, people, process and physical evidence.  
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ABSTRAK 

Penelitian yang dilakukan di Tiga Nusa ini bertujuan mengetahui strategi pemasaran 

pariwisata Tiga Nusa (Pulau Nusa Penida, Nusa Lembongan dan Nusa Ceningan di Bali) 

melalui e-commerce dengan menggunakan website dan media sosial untuk meningkatkan 

kunjungan wisatawan. Studi ini menggunakan metode penelitian deskriptif kualitatif dengan 

teknik pengumpulan data yakni observasi, wawancara dan studi dokumen. Teknik 

pemeriksaan dan pengujian keabsahan data menggunakan triangulasi sumber dan triangulasi 

teknik. Analisis data dilakukan dengan melalui reduksi data, penyajian data dan serta 

penarikan simpulan dan verifikasi. 

Sebagian besar pelaku industri pariwisata di Tiga Nusa (Nusa Lembongan, Nusa 

Ceningan dan Nusa Penida) memilih e-commerce khususnya melalui website dan media 

sosial (Facebook dan Instagram) sebagai salah satu sarana promosi pariwisata dan  dianggap 

lebih efektif jika dibandingkan dengan promosi secara konvensional. Dalam melakukan 

pemasaran pariwisata Tiga Nusa melalui e-commerce dengan menggunakan website dan 

media sosial dalam upaya meningkatkan kunjungan wisatawan, para pelaku pariwisata di 

Tiga Nusa berupaya menerapkan elemen bauran pemasaran (marketing mix) secara online 

yang meliputi 7P yang terdiri dari product (produk), price (harga), place (tempat), promotion 

(promosi), people (orang), process (proses) dan physical evidence (bukti fisik).   
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Kata kunci: Pemasaran pariwisata, e-commerce, website, media sosial. 
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