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ABSTRACT 

This study aims to analyze and to interpret consumer’s perception toward 

advertisement of Olx.com through television. The method has been applied for this study was 

qualitative descriptive approach with triangulation and in-depth interview to problem solving 

by conduct comprehending and collet data in-whole and intact from research object in order 

to get focus overview from observation result and observation from site. 

Conclusion of this study is the consumer’s perception toward advertisement of 

Olx.com through television media is positive match with message send from the 

advertisement. All of this written in expression from some informant who declare that 

perception is near same but in different expression that is Olx.com easy to use and free. 
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mailto:dennyprathama18@yahoo.co


Jurnal Manajemen dan Bisnis   ISSN : 1829-8486 (print) 

Volume 13, No. 1, Pebruari 2016 http://journal.undiknas.ac.id/index.php/magister-manajemen/ 

75 
 

DAFTAR PUSTAKA 

Adnyana, R., and Darma, G.S. (2015). Strategi Marketing Mix, Yield Management, 

Customer Satisfaction and Occupancy Rate, Jurnal Manajemen & Bisnis, 12 (1): 92-

115. 

Artawijaya, I.G.P.A., and Darma, G.S. (2015). Evaluation The Effectivity Of Performance 

Management Online System To Improving The Employees Performance, Jurnal 

Manajemen & Bisnis, 12 (2): 73-89. 

Arsriani, I.A.I., and Darma, G.S. (2013). Peran Media Sosial Online Dan Komunitas 

Terhadap Keputusan Nasabah Bank, Jurnal Manajemen dan Bisnis, 10 (2): 48-68. 

Arikunto, S. (2010). Prosedur Penelitian Suatu Pendekatan Praktek. Jakarta : Rineka Cipta. 

Bungin, B. (2008). Metodelogi Penelitian Kualitatif. Jakarta: PT Raja Grafindo Persada. 

Bungin, B. (2010). Penelitian Kualitatif : Komunikasi, Ekonomi, Kebijakan Publik dan Ilmu 

Sosia lainnya. Jakarta: Kencana Prenama Media Group. 

Cita, Y. (2013). Bisnis Online Dan Transaksi Elektronik. Jakarta: PT Gramedia Pustaka 

Utama. 

Darma, G.S. (2006). The Impact of Information Technology Investment on the Hospitality 

Industry, Jurnal MAKSI, 6 (1): 1-22. 

Darma, G.S. (2006). Mobile Marketing: Sebuah Strategi Keunggulan Bersaing Online. 

Denpasar: Undiknas Press. 

Darma, G.S. (2004). Improving the Aligment of Business and Information Strategies, Jurnal 

Ekonomi & Bisnis, 16 (1): 1-28. 

Darma, G.S. (2005). Managing Information to Greater Efficiency and Profit, Jurnal Ekonomi 

& Bisnis, 17 (1): 1-10. 

Darma, G.S. (2004). Qualitative and Quantitative Data in Management Research: A Study of 

the Banking Industry, Jurnal Ekonomi & Bisnis, 16 (2): 107-118. 

Danang, S. (2015). Perilaku Konsumen dan Pemasaran. Jakarta: PT Buku Seru. 

Dewi, C.R., and Darma, G.S. (2014). Website Usability, Satisfaction, Loyalty, Security 

Perception, Trust, and Word of Mouth in e-Commerce Business, Jurnal Manajemen 

& Bisnis, 11 (2): 1-30. 

Farela, D., and Darma, G.S. (2014). Celebrity Endorser, Daya Tarik Iklan, Brand Awareness 

dan Brand Attitude, Jurnal Manajemen & Bisnis, 11 (1): 35-47. 

Hawkins, B., and Coney. (2004). Consumer Behavior : Implication for Marketing Strategies. 

Boston : Richard Darwin, Inc. 

Kasali, R. (1995). Manajemen Periklanan : Konsep dan Aplikasinya. Jakarta: PT. Erlangga. 



Jurnal Manajemen dan Bisnis   ISSN : 1829-8486 (print) 

Volume 13, No. 1, Pebruari 2016 http://journal.undiknas.ac.id/index.php/magister-manajemen/ 

76 
 

Kasali, R. (1999). Membidik Pasar Indonesia Segmentasi, Targeting, dan Positioning. 

Jakarta : PT. Gramedia Pustaka Utama. 

Kertajaya H. (2013). Tourism Marketing 3.0 : Turning Tourist to Advocate. Jakarta: PT 

Gramedia Pustaka Utama. 

Kertajaya, H., and Iwan, S. (2014). Wow Marketing. Jakarta : PT Gramedia Pustaka Utama. 

Kohli, A.K., and Jaworski, B.J. (1990). Market Orientation : The Construct, Research 

Propositions, and Managerial Implications, The Journal of Marketing, 54 (2): 1-18. 

Kotler, P., and Keller, K. L. (2006). Manajemen Pemasaran. PT. Indeks.  

Kotler, P. (2011). Marketing 3.0 : From Products to Customers to The Human Spirit. Jakarta: 

PT Segitiga Emas Bussiness Park. CBD B 01/01. 

Krisnamurti, M.B., and Darma, G.S. (2015). Strategi Diferensiasi Produk dan Jasa di Industri 

Digital Printing, Jurnal Manajemen & Bisnis, 12 (1): 116-133. 

Lawalata. (2010). Perilaku Pembelian Ponsel Cerdas (Smartphone) Antara Gaya Hidup dan 

Kebutuhan, Jurnal New Media. 1. 

Lo, B., and Darma, G.S. (2000). Employee Perception of the Impact of Information 

Technology Investment in Organisations: A Survey of the Hotel Industry, 

Australasian Journal of Information Systems, 7 (2) : 32-51.  

Lamb, H., and McDaniel. (2001). Pemasaran. Penerjemah David Octarevia. Jakarta: Salemba 

Empat.  

Lupioyadi, R. (2001). Manajemen Pemasaran Jasa. Jakarta: Salemba Empat. 

Merry, M. (2015). 10 Strategi Marketing Online Ala Bukalapak. Jakarta: Gramedia 

Widiasarana Indonesia. 

Morissan, M.A. (2010). Periklanan. Jakarta: Kencana Prenadamedia Group. 

Moloeng, L. J. (2007). Metodelogi Penelitian Kualitatif. PT Remaja RosdaKarya.  

Moloeng, L. J. (2009). Metodelogi Penelitian Kualitatif. Bandung: PT Remaja Roda Karya. 

Munandar, A.S. (2001). Psikologi Industri dan Organisasi. Jakarta: UI-Press. 

Nazir, M. (2011). Metode Penelitian. Bogor: Ghalia Indonesia. 

Nesia, A., and Darma, G.S. (2015). Diversification Analyzes The Concept Of Branding And 

Promotion to Company Performance, Jurnal Manajemen & Bisnis, 12 (2): 125-171. 

Pranata, I.M.A., and Darma, G.S. (2014). Strategi Penerapan E-Commerce Dalam 

Meningkatkan Keunggulan Bersaing, Jurnal Manajemen & Bisnis, 11 (1): 69-81. 

Permanasari, I.A.S., and Darma, G.S. (2013). Pengaruh Penggunaan Internet Banking 

Terhadap Rasa Aman, Rasa Percaya Dan Loyalitas Nasabah Dalam Meningkatkan 

Saldo Bank, Jurnal Manajemen dan Bisnis, 10 (1): 186-204. 



Jurnal Manajemen dan Bisnis   ISSN : 1829-8486 (print) 

Volume 13, No. 1, Pebruari 2016 http://journal.undiknas.ac.id/index.php/magister-manajemen/ 

77 
 

Pilliang, Y.A. (2003). Hipersemiotika : Tafsir Cultural Studies Atas Matinya Makna. 

Yogyakarta: Jalasutra. 

Rama, K. (2015). Strategi Kreatif dalam Periklanan. Jakarta: PT RajaGrafindo Persada. 

Somad, R., and Juni, P.D. (2014). Manajemen Komunikasi Mengembangkan

         Bisnis Berorientasikan Pelanggan. Bandung: Alfabeta. 

Sugiyono. (2011). Metode Penelitian Kuantitatif Kualitatif Dan R&D. Bandung: 

ALFABETA. 

Saefulloh, D.A., and Darma, G.S. (2014). Strategi Marketing Wisata Wedding Sebagai 

Destinasi Alternatif, Jurnal Manajemen & Bisnis, 11 (1): 17-34. 

Sukerta, I.P.G., and Darma, G.S. (2014). Application Of Information Technology Integrated 

System To Improving The Quality And Financial Performance, Jurnal Manajemen 

& Bisnis, 11 (2): 72-88. 

Suryani, T. (2013). Perilaku Konsumen di Era Internet. Yogyakarta: Graha Ilmu. 

Sutisna. (2002). Perilaku Konsumen dan Komunikasi Pemasaran. Bandung: PT. Remaja 

Rosdakarya. 

Titik, W. (2014). Marketing Plan!: Dalam Bisnis. Jakarta: PT Elex Media Komputindo 

Kompas Gramedia. 

Usman, H., and Setiady A.P. (2009). Metodelogi Penelitian Sosial. Jakarta: PT Bumi Aksara. 

Yadi, S. (2013). Periklanan Perspektif Ekonomi Politik. Bandung: Simbiosa Rekatama 

Media. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Untuk Mendapatkan Full Text hubungi : jmb@pasca-undiknas.ac.id 


